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DAV (Disabled American Veterans) is a nonprofit charity that provides a lifetime of support for veterans of all 
generations and their families, helping more than 1 million veterans in positive, life-changing ways each year.  

DAV is dedicated to a single purpose: empowering veterans to lead high-quality lives with respect and dignity. This 
mission is accomplished by ensuring that veterans and their families can access the full range of benefits available to 
them; fighting for the interests of America’s injured heroes on Capitol Hill; and educating the public about the great 
sacrifices and needs of veterans transitioning back to civilian life. 

Annually, the organization provides more than 600,000 rides to veterans attending medical appointments and assists 
veterans with well over 200,000 benefit claims. In 2018, DAV helped veterans receive more than $20 billion in earned 
benefits. DAV’s services are offered at no cost to all generations of veterans, their families and survivors. 

With nearly 1,300 chapters and more than 1 million members across the country, DAV empowers our nation’s heroes 
and their families by helping to provide the resources they need and ensuring our nation keeps the promises made to 
them. 

Since September 11, 2001 the number of veteran services organizations has grown exponentially and there are now 
more than 49,500 nonprofits devoted to veterans and their families registered with the IRS. This increased competition 
creates a crowded market for DAV. An added layer of complexity is that many of these organizations have found success 
with the same direct mail package formats in fundraising – making it imperative that DAV stay ahead of the pack with 
innovative new creative and multi-channel strategies that will engage their donor constituencies and keep them 
committed to its critical mission. 
 
One key audience the organization is working to engage is lapsed donors (defined as donors who have not given a 
donation in 2 or more years).  There are currently 9.5 million lapsed donors to DAV. 

Challenge 
Design a multi-channel marketing campaign specific to DAV that will re-engage lapsed donors to the organization. 
Proposed campaigns should run across social media platforms, email marketing, and direct mail communications.  

 
 

 
 


