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Hilton

{ o * Hilton is a leading global hospitality company with
17 brands spanning the lodging sector

—_ * Our brands are comprised of:

WHiil

1 'JW ‘t — Nearly 6,000 properties
— S — More than 954,000 rooms
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OUR GLOBAL BRANDS Hilton

LUXURY & FOCUSED
LIFESTYLE SERVICE

W ﬁm @Hilton won  MOTIO

WALDORF ASTORIA By Grand Vacations by Hilton
HOTELS & RESORTS by Hilton"™
I. X R HlltOIl
— = HOTELS & RESORTS HOMEWOOD
HOTELS & RESORTS SUITES
CLvl{l() BY HILTON"

CONRAD o

)

HOTELS & RESORTS™

SSSSSSSSSSSSSS

can DOUBLETREE by Hilton
by Hilton" by Hilton"
TAPESTRY

COLLECTION
by Hilton”



HILTON HAS BEEN RECOGNIZED
RANKED HILTON AS THE BEST COMPANY TO AS THE #2 WORLD’S BEST HILTON IS ONE OF THE
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GO' ; gle hampton inn dallas central expressway !, Q

.
All Maps Shopping Images News More Settings Tools H l lton

About 171,000 results (0.64 seconds)

Hampton by Hilton Dallas | Free, Hot Breakfast Every Day | hilton.com s B Tom Thumb
www.hilton.com/Hampton_Inn/Dallas ¥

Yok %% % Rating for hilton.com: 5.0 - 394 reviews

Book Your Room at a Hampton® Hotel. Get Our Lowest Prices Today, Book Direct! Free WiFi.

Specials & Packages Hilton Rewards Loyalty

Find Hampton® Specials & Honors Members Get Up To 5% Off

Packages. Enjoy the Benefits Today! All Stays! Sign Up for Free & Save. . - nE - et e

: 7 See outside éé 29
Hampton Inn Dallas North Park | 10370 North Central Expressway . I H E s E R P
hamptoninndallas.guestreservations.com/ ¥ Hampton Inn & SUlteS Da“aS B Central
Yk % Rating for guestreservations.com: 4.3 - 2,822 reviews E)(py North Park Area
Best Rates At Hampton Inn Dallas North Park, Book Now Online Or By Phone. Best Rate Guaranteed. .
Excellent Guest Reviews. Up To 25% Off This Winter. Free Hot Breakfast. Website Directions Save sea rc h En g | ne
4.4 %% % K4 278 Google reviews

Hampton Inn Dallas Central Expy NorthPark Area Hotel 3-star hotel ReSUItS Page

https://hamptoninn3.hilton.com/.../hotels/.../hampton-inn...dallas-central-expy.../index... ¥
Our Hampton Inn Dallas Hotel is located off Central Expy near Royal Oaks Country Club and NorthPark BOOK A ROOM A H otel Perspective

Mall. Enjoy free WiFi and hot breakfast daily.

Rooms & Suites Hampton Inn & Suites Dallas Address: 10370 N Central Expy, Dallas, TX 75231

Hampton Inn & Suites Dallas - Central Our Hampton Inn hotel in Dallas is Phone: (214) 361-0033

Expy North Park Area ... located at 10350 North Central ...

20 Check availability

Dining

Hampton Inn & Suites Dallas - Central [ Fri, Feb 8 & Sat,Feb 9 Qg

Expy North Park Area ...

More results from hilton.com » B Booking.com $77 N

) 12% off $87
Hampton Inn and Suites Dallas Plano Central Hotel
https://hamptoninn3.hilton.com/en/hotels/.../hampton-inn...dallas...central.../index.htm... ¥ (# Hampton Inn & Suites Dallas - Central Expy North Park ... ¢g7 >
Expect a great stay at Hampton Inn & Suites Dallas Plano Central. Guests ... 3316 Central Expressway, Official site
Plano, Texas, 75074, USA TEL: +1-972-905-5786 FAX: ...
@ Expedia.com $87 >

Read Real Guest Reviews - Get Instant Confirmation

HAMPTON INN & SUITES DALLAS - CENTRAL EXPY NORTH PARK ...

https://www.tripadvisor.com » United States » Texas (TX) » Dallas > Dallas Hotels v M Hotels.com $87 5
%% %% Rating: 4.5 - 232 reviews - Price range: $ (Based on Average Nightly Rates for a Standard
Room from our Partners)

v View more rates from $77

10370 North Central Expressway, Dallas, TX 75231-2210. ... We chose to stay at this Hampton Inn due
1/8/2 o = v R ¢
L toit'slocationto our son's home. . Get auick answers from Hampton Inn & Suites Dallas - Central




hampton inn dallas cen

Google

All Maps Shopping|

About 171,000 results (0.64 s

Hampton by Hilton D
www.hilton.com/Hamy
Y% Rating for hilton.d
Book Your Room at a Hamptd

Specials & Packa
Find Hampton® Special
Packages. Enjoy the Bel

Hampton Inn Dallas
hamptoninndallas.gue
Y% %% Rating for guestrq
Best Rates At Hampton Inn D
Excellent Guest Reviews. Up

Hampton Inn Dallas (
https://hamptoninn3.hilton
Our Hampton Inn Dallas Hotg
Mall. Enjoy free WiFi and hot

Rooms & Suites
Hampton Inn & Suites D
Expy North Park Area ...
Dining

Hampton Inn & Suites D
Expy North Park Area ...

More results from hilton

Hampton Inn and Su
https://hamptoninn3.hilton
Expect a great stay at Ham,
Plano, Texas, 75074, USA

HAMPTON INN & SU
https://www.tripadvisor.co
Yk k) Rating: 4.5 - 232
Room from our Partners)
10370 North Central Express;

e e

1/8/2020

al exp Google

tru dallas 3

QA Al @ Maps @ News [Eimages & Shopping i More Settings
About 7,710,000 results (1.11 seconds)

R Pius Up to 2.5% Cash Back

Tru by Hilton Garland Richardson, TX Hotel

https://www.hilton.com » hotels » dalgiru-tru-gariand-richardson v

Garland puts the ‘tech’ in Texas. With the Richardson Technology Corridor and major
corporations such as Raytheon and State Farm nearby, we're ideal for corporate guests. ..
Keeping the family entertained is a walk in the Hawaiian Falls Water Park — and the Curtis
Culwell Event ...

() Carrollton @) TRU Hotels &
Southlake [ Resorts, LLC

Grapevine Farmers

Bl Fate
ackwall
Garland @

Rowlett

Universiy ()
Park
Euvless Heath

aicg Q 7ru saion
& Sunnyvale

Google’s3-Pack |oalas ©  vesaie ©

Rating~ Hours~ Your past visits ~

Tru by Hilton Garland Richardson

Q

Tools

Tom Thumb

@ Tru by Hitton
Garland Richardson Rayse City

b, TX 75231

42k kk*k 0

Garland

DIRECTIONS

Modem hotel with free breakfast & a gym

Tru Salon

4.8 %% % % % (27) - Beauty salon o

Dallas, TX

Opens soon - 9AM - (214) 965-0373

TRU Hotels & Resorts, LLC

DIRECTIONS

s - Business management consultant o

DIRECTIONS

© 2019 Hilton Confidential and Proprietary

$87

$87

$87

$87

from $77
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ANATOMY OF A SEARCH AD

Hampton by Hilton Dallas | Free, Hot Breakfast Every Day | hilton.com
www.hilton.com/Hampton_Inn/Dallas = (877) 214-6722

Book Your Room at a Hampton® Hotel. Get Our Lowest Prices Today, Book Direct! Honors Save Up To
5% Lowest Rates Online. Free WiFi. Sign Up For Free & Save. Brands: Hilton, DoubleTree, Hampton,
Garden Inn, Waldorf, Homewood, Curio, Conrad, Home2, Embassy Suites.

¥ 1718 N Cockrell Hill Rd, Dallas, TX

Make a Reservation Join Hilton Honors
Book Hampton by Hilton®! Join Hilton Honors Today! Earn
Reserve Your Hotel Today. Free Stays at Over 4,600 Locations.

1/8/2020

Hilton

Hampton by Hilton Dallas | Free, Hot Breakfast
Every Day
www.hilton.com/Hampton_Inn/Dallas

Book Your Room at a Hampton® Hotel. Get Our Lowest
Prices Today, Book Direct!

Free Standard Wifi
Join Hilton Honors
Hilton Rewards Loyalty

Make a Reservation

R Call 877-214-6722

o




ANATOMY OF A SEARCH AD

Headline 1
30 Characters

Headline 2
30 Characters

Hilton

Destination URL Root
/Path 1
/Path 2

Description 1

¥ 1718 N Cockrell Hill Rd, Dallas, TX
90 Characters

Make a Reservation
Book Hampton by Hilton®!
Reserve Your Hotel Today.

Location Extensions

Sitelinks:

Up to 6 can show

Up to 4 with Descriptions

Link directly to different pages

1/8/2020

—_
Hampton by Hilton Dallas | Free, Hot Breakfast Every Day | hilton.com
www.hilton.com/Hampton_Inn/Dallas = (877) 214-6722-

Display URL

ook Your Room at a Hampton® Hotel. Get Our Lowest Prices Today, Book Direct! Hongrs Save Up
5% Lowest Rates Online. Free WiFi. Sign Up For Free & Save. Brands: Hilton, DoubleTree,

Garden Inn, Waldorf, Homewood, Curio, Conrad, Home2, Embassy Suites.

Join Hilton Honors

Join Hilton Honors Today! Earn
Free Stays at Over 4,600 Locations.

© 2019 Hilton Confidential and Proprietary
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Structured Snippets Ext
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LANDING PAGE STRATEGY

Corebrand
“Hilton”

My Frmervatons

™)
Hilton

Save up to 15%" on your Labor Day weekend
- ith our Advance Purchaserate

LEARN MORE>

* Hilton.com — Brand .
Domains .
* Honors queries drive to
honors page

1/8/2020

Brand + Prop
“Hilton Chicago”

BEA

. 5 POOK THE LOWEST PRICE

I’“ -

o o 9 Prefee 1o cal, 1772146728

" .

L]
[ Choose Dates
“Chicago Q"
o 8]
v

Hilton DLP

Set radius around a city,
region, airport, or point of
interest

Displays any brand or all
brands

© 2019 Hilton Confidential and Proprietary

Hilton

Brand + Prop
“Palmer House Chicago”

,(f"') P..A.l N:E*R. H.(OUSf“A N:ngN f_'_OT“
Hilton

* Property pages
» Property specific queries



Hotel Name. Seéw\uxjmj( jon

“Prioritize High Converting Segments’

Hilton




HOTEL NAME SEGMENTATION Hilton

Hotel name keywords perform
much like Corebrand terms

Brand + Prop

hilton orlando
embassy suites anaheim
waldorf las vegas

« Move from B+P adgroups into
new campaigns and separate
category

* New campaigns receive budget
priority and fully funded

Hotel Name

la quinta resort
hilton hawaiian village
grand wailea

o

Boutique Hotel Name

CURIO Hi(i%)n TAPESTRY

A . COLLECTION COLLECTION
WALDORF ASTORIA by Hilton™ HOTELS & RESORTS byHilto

HOTELS & RESORTS

hilton sandestin
hilton new orleans

riverside
doubletree myrtle
beach

la quinta resort
diplomat hotel
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HOTEL NAME SEGMENTATION

Tailored Messaging for Hotels

Google

statler dallas
ALL  MAPS  IMAGES  NEWS  VIDEOS  SHOPF

DALLAS BUILDINGS

4a 1e Statler ﬁ Bank of 3
Dallas, Curio Co... L America Plaza i

Ad - curiocollection3. hillon.com/The_Statler/Curio

The Statler Dallas | Curio by Hilton®

Experience History At The First Modern American Hotel.
Book Your Stay With Us Today! Located in Downtown
Dallas With Easy Access to Attractions, Dining and
Entertainment.

Make a Reservation
Specials & Packages
Lowest Price Guaranteed

See The World With Hilton

Y. Call(877) 214-6722

Hilton

waldorf astoria los cabos pedregal !; Q

Q All =) News & Maps £) Images ] Videos : More Settings  Tools
About 194,000 results (0.69 seconds)

Waldorf Astoria® | Los Cabos Pedregal
www.waldorfastorialoscabospedregal.com/Waldorf_Astoria/L... ~

(877) 214-6722
Enjoy The Oceanfront Event Space at Waldorf Astoria®. Book Your Next Stay With Us Today! A

Cliffside Location Along 24 Acres Of Dramatic Mountains And Pristine Beaches. Unforgettable
Experiences. Personal Concierge. Complimentary Wi-Fi. Book Direct & Save.

Restaurants & Lounges Make A Reservation
Award-winning Ocean-to-table Dining Book Your Los Cabos Vacation at the
at Cliffside Restaurant El Farallon Exquisite Waldorf Astoria Pedregal

© 2019 Hilton Confidential and Proprietary



HOTEL NAME SEGMENTATION

Performance

Hilton

140%

120%
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NonDrand Search: How is it used?

Hilton




WHY ISN'T NONBRAND SEARCH IN OUR CORE STRATEGY? Hilton

Aa rriott Booking.com

YO @ Expedia

tripadvisor [[m Hotels.com”

® L] .
I H G priceline.com

Efficiency Attribution Competition
(for now)

1/8/2020 © 2019 Hilton Confidential and Proprietary
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UNIQUE PLATFORM DESIGNED FOR HOTELS
Industry Leading Technology for Paid Media Campaigns

Tool that empowers hotel
marketing managers to
work in collaboration with
Hilton corporate marketing
efforts. Drive additional
revenue and production
across a variety of
channels, all while providing
transparency into where
every marketing dollar is
spent.

FRANCHISEE FUNDS

CORPORATE FUNDS

© 2019 Hilton Confidential and Proprietary

YOUR LISTING

4

Hilton

22



UNIQUE PLATFORM DESIGNED FOR HOTELS Hilton

Performance

With only a 15% in Cost, this program was able to drive 34% more clicks than previous program

CTR CPC

1/8/2020 © 2019 Hilton Confidential and Proprietary
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UNIQUE PLATFORM DESIGNED FOR HOTELS

Campaign Type Comparison

CTR CPC
% Difference % Difference

Generic

Restaurant

Spa

Other

20.14%

26.81%

30.1%

16.14%

-4.17%

13.51%

-6.22%

20.30%

Hilton




Hilton
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EVOLVING TRAVELER JOURNEY

Hilton

63%

book with a hotel brand other than the one they claim loyalty to

17X

more generic hotel searches than Hilton brand searches

2in3

hotel searches will be on smartphones by 2021




////////

AUDIENCE TARGETING

- Start with low-hanging fruit
— Site visitors
— Cart abandoners

— Length of visit on site
+ Remarketing
« Customer Match
* In-Market Audiences
* Suppression Audiences
* Loyal Customers

2019 Hilton Confidential and Proprietary

Hilton




MEET CUSTOMERS WHERE THEY ARE: MOBILE Hilton

2in 3 80%

hotel searches will be on use a smartphone to plan or
smartphones by 2021 book some portion of their trip

1/8/2020 © 2019 Hilton Confidential and Proprietary



MEET CUSTOMERS WHERE THEY ARE: MOBILE Hilton

Speed and ease of use are two major components to converting mobile users

v A i 10:50

2

Top 3 reasons people would not make a purchase
on a mobile site:

1. It loads slowly (51%)
2. It's difficult to navigate (50%)
3. It's difficult to find what I'm looking for (47%)

Source: Google/Heart+Mind Strategies, ‘Getting Things Done on Mobile’, Dec 2017, n=1,847, U S, A18+ smartphone users

1/8/2020 © 2019 Hilton Confidential and Proprietary



HOW COMPETITION IS ADDRESSING MOBILE
Online Travel Agents (OTAs)

V.4 10700

X By using our services, you agree to our use of Cookies

Hotels.com LY

Hotel search
Shoreditch, United Kingdom (8]

Destination, hotel, landmark or address

ONE-WAY RETURN MULTI-CITY
Check in Check out

15/11/2017 16/11/2017
LON - Wednesday Thursday
& 10 1 Night

Londen, United Kingdom
Rooms

1 room, 2 adults

Why use Hotels.com?

24 Oct - 27 Oct 1 Traveller

Tue - Fri Economy

@ Pay now or later
on most rooms

¥ .

Q Free cancellation
on most rooms

Search huidreds of sites af once.

Display clear CTA Make value prop clear
above the fold above the fold

1/8/2020 © 2019 Hilton Confidential and Proprietary

Booking
Search
Destinations, properties, even an address

A London

Check-in date Check-out date

Wed 15 Nov 2017 Thu 16 Nov 2017

( Wednesday night
Adults S | children -
2 0
v ’ Show my Genius discount first
Search
9 Search nearby for tonight >

Finish booking at:
BN Ace Hotel London Shoreditch
London

Surface & show
previous searches

Hilton

30






HOW DO WE REACH A GLOBAL AUDIENCE

In-Language Search Campaigns

Steall Esdbls
2 ozl G oSl
sugls | @
84> a9
=l ag>lgll Ssbladl

da>
e sl Slaladt

Google =5 10,229 &

838 o

40l dSkaall (23511 Bax> (g oladl (g yoSIl |

+966 9200 0:

Pl e

28 2225 el @ i
slisnall o 18

< US$183 Traveloc
< USS$183 ' 52 Jeddah Hiltc

1/8/2020
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Hilton

L Q

as [ Videos i Mas Preferencias Herramientas

Jotels.com

Hotel Hoy. Honors Ahorra hasta 5% Tarifas
Iton, DoubleTree, Hampton.

Unete a Hilton Honors
Empieza a Ganar Puntos para Noches
Gratis y mas Ventajas para Socios

v Q
3] Videos i Mehr  Einstellungen  Suchfilter

en)

3 jetzt Ihr Hotel | hilton.com

9 800 7237018413

on.com buchen. -5% fur Mitglieder. Buchen Sie
& gratis WLAN_ Hilton Honors Punkte. Digital
e. Kostenloses WLAN.

Hampton Berlin City West

Hampton Hotels entdecken fur einen
komfortablen Aufenthalt mit Style.

32



HOW DO WE REACH A GLOBAL AUDIENCE?

In-Language Landing Pages

ootk go'lgaglie o) AdSEL|

%30 wnll Jru Jaurnai : ajljl gLl

@ﬁulg‘hgjglxbﬂkéﬂin‘:“é L‘H {U'B @‘M‘ C)\‘\{vo9

Layalghwgyl

2.000 + 10.000

puntos por cada estadia puntos por cada 10 noches
U — 2N —

ilimit 205

RESERVESUHOTEL \~  RESERVEOTROSDESTINOS humsioid >
GARANTIA DE IGUALACION

ETTTT— - O O - O

DESTINOS DESTACADOS

NUEVA YORK CIUDAD DE MEXICO MONTERREY

1/8/2020

AU
gl | n olags Ve ball ol s dlls

@)
Hilton

*ﬁi BiE
Eﬁf&§75?ﬁ

:wl.w
—

[ —— O Hiton bperam [

BPOMMDYRTE HANPAMYIO N0 YNILIER LiENe W NOAY-WRTE IMOBENNLIE NPENMPLECTES v

CKMAKMH 10 30%" B OTENSAX EBPONDI, B/IM)XHErO
BOCTOKA MADPUKH

EC/IV Bbl HAIA/LETE GONEE BbIFOAHYIO LEHY, Mbl
NPEANOXIM TAKYEO XKE LEHY ¥ IONO/HUTENBHYIO
CKIAKY B 25%.

MonyuaiiTe MOMeHTaNbHbIE NPEVMyLLeCTBa,
Korpaa Bsl 6poHMpyeTe Hanpamyio!

1= 5
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Hilton

(]
Angsn 25%*

aadnside, Su, Buidia,
siadnd, v Bl

nusnelaiameiivihaula

ngAVN FoaTl§ Toufien

TaousuN laaL6L
DOUBLETREE BY HILTON

PHUKET BANTHAI DOUBLETREE BY HILTON HIL\‘ON HUA HIN RESORT
RESORT BANGKOK PLOENCHIT ~ &S|

33



HOW DO WE REACH A GLOBAL AUDIENCE?

Search Engines specific to aregion

I... )
Bai@EE hiton ©
Fm A& 8 BR O MhmE MR TR OEM HE O EEs HHHEKC hilton
T BN 4028,300,0004- wETE _ -
RGBS RS, BURTERLE Momck KapTuHki  Buiec

8 290 EF AT RAES, 0005 E B, MBS E S (Hi
ton Honors), ##iTB/CIRELE, £oRik, EEE BREEHS &

Hilton

= MwupoBas ceTe Hilton Hotels — BelcokWi Knacc roctenprMrMcTBa

. TR InF TR BT 2% 5% & BOLEALE, EARD @hikton.ru vy pexnama
Hllton RN, ERFERBIEE MEFAT, W11 400 920 667 SroHomeTe go 5%, GpoHupya HanpAmyw. MpucoegunAiTecs k Hilton Henors. - Oxnaiix
8 perncTpauna. becnnatieid Wi-Fi. Onnand check-in. Banne Hilton Honaors
www.hilton.com.cn  2020-01 - . = .
CEE T B RS [apaHTWA ny4ywen LeHbl OcouumaneHblin canT
[EHAPP 1 BIZIRITH M 282 000304 Bcerga nyywme yeHsl npy NpamMom YzHalTe Gonewe o ceTu oTenel Hilton

DpoHupoeaHMy Ha Hilton.ru

FRGEE  WRELEE  BREEE  ARERE ENEE
e R = R Otenum

BETG BT BRI .
FEETR kEHRIEL HEETIERE Warldwide g T8 CTpaHax.
FERTE EEAPEIRIEE el A
BT SEIRIEE RAAE,
= TG EFEEIRIEE EIIL AL A
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Bonee 550 otenei v kypopToe Hilton

Waorldwide.

MonynapHble HanpasneHus
BricokoknaccHele 0Tenu cneynansHo gna
BaLlery enga aTakIxa.






PAID SEARCH BLACKOUT

Why should we buy our Brand Name when Organic is free?

Hypothesis

* Through establishing test/control groupings of
customers and markets using Customer Location we'll
be able to confirm any performance impact resulting
from turning off CoreBrand Paid Search in each test
market.

Methodology

* Identify Customers and Markets to test using expansive
internal customer and market database ensuring we
include all differentiating characteristics to include:
location type, market size, customers within market,
etc. this will be mapped to identify similar customers
and markets to compare to control. We will have 10
control markets per 1 test market to reduce noise,
seasonality, and other outside factors.

Activation

* Hilton, working with our agency, suspended
CoreBrand Paid Search for 30 days targeting
where the customer was located vs. what
market the hotel was in.

Results

*  Web Direct Revenue saw a 2% decline in test markets
when CoreBrand keywords were turned off

* Channels outside of Web Direct (OTA, Property Direct,
Call Center) saw declines when CoreBrand Paid Search
was not activated.

* Most heavily affected was our OTA business,
surprisingly

*  Non-Members and Low-Tier Members saw the biggest
impact with 12% declines in WD Revenue; High Tier
members were least affected.

*  When looking overall, only Non-Members & Low Tier
Members saw an effect to Revenue

© 2019 Hilton Confidential and Proprietary

Hilton

Impact to Overall WD Rev

98.7%

Lift Impact
Significance

-2.0% -$29.83

Impact to Overall Rev by Loyvalty Tier

Room Revenue Not Including Cancellations - weekly
Lift Est. Impact ~ # of outliers

Total - Booking Source
P 0.5% $106.72 508
nonmember -2.5% -$124 55 519
Blue -2.6% -$62.03 681
Diamond -06% -521.61 676
[ Gold Preferred 0.1% -$3.45 529
Total - Booking Source - Other 0.3% $15.55 524
26% 0% 0.5%
Lift
© 1 messages
o
(=]
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TESTING NEW MOBILE AD TYPE: A BETA TEST Hilton

Gallery Ads (originally Story Ads)

An image focused format for mobile devices that was tested on four Waldorf Astoria properties to showcase the
properties unique features.

T v . o .
grand wailea resort X B Gallery Ads Drive 62% of Interactions
Q_  waldorf beverly hills L3
ALL  MAPS  IMAGES NEWS  VIDEOS 8,000
ALL MAPS NEWS IMAGES SHOPPING \ls
s 7,000
The Waldorf Astoria® - Enjoy a Luxurious Stay Grand Wallez® -'lA Worl/do;)rf LlIJxSury Aweits 6.000
waldorfastoria3.hilton.com/Waldorf_Astoria SR GRATINALERL COY RITICIRL_ND !
D *‘.. -~ 5,000
¥ 2
— - : X
R W T | © 4,000
-~ e =
; @)
d 1K !in\’% .I,
y 3 q ! ‘-i““!ﬂ"‘ .:tl . - 31000 = Clicks/Swipes
e - R ol 2,000
4. . L -.*H-cr "‘ i'l»-\r 3
N, N : P, 1,000
S © 000 0’ 30f6 M
° 'g— 10f 7 |8 0
Enj 2,000 Foot L L Ri ith Wat
Soak In The Sun And The View At Our Rooftop Pool. 'T’°y a O ag Lasy AL sl Ga”ery Ads ETAs
Slides and Waterfalls.

Using the visual format allowed users to engage with the brand directly on the SERP which

drove incremental engagement for the tested Waldorf Astoria properties

© 2019 Hilton Confidential and Proprietary
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