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An idea:

Everything we do at Rosetta Stone revolves
around a simple idea: learning a language
should be fun, easy and effective.

We approach language learning the same way
that you first learned a language—using a
natural method that teaches new language
directly, without translation. That means no
more confusing grammar explanations or
mind-numbing vocabulary lists to memorize.

We offer more than just language learning.
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Who am I?

Caitlin Romig, Digital Media Manager
- Web/mobile display media buys

- Affiliate partnerships
- Email

- Video

- Social




Programmatic:

In digital marketing, programmatic marketing
campaigns are automatically triggered by any
type of event and deployed according to a set
of rules applied by software and algorithms.
Human skills are still needed in
programmatic campaigns as the campaigns
and rules are planned beforehand and
established by marketers.

Source: Wikipedia



In the beginning.
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A new day.
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Automated (Database Queries — Daily

exporting, reformatting ).
* Event based segmentation; automated

targeting.

* Personalized messaging strategy;
variable content.

* Real-time decisioning based on
analysis.



Time saver.

Human skills are still needed in programmatic
campaigns as the campaigns and rules are planned

beforehand.
Before After
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We made it.

Commodity Buyer

Level 1
Untargeted

Laggard

Level 2
Targeted

Late Majority

Rosetta Stone has moved in the Programmatic
phase of messaging. We have launched
automated, relevant, personalized messaging;
proactively moving away from “one off”
campaign messaging.

The next step is to move into the Integrated
phase - increase automation and design a
streamlined production process. Begin cross-
channel execution, integrating mobile and
display campaigns. Truly begin relationship
marketing.

Jafing yBajenis

Earty Majority Early Adopter InFicraLar



Listen, then respond.

Engage in two-way communication. How is
your business listening to the consumer?
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What are they “saying” to you?
When did they say it?
What are they doing?

Interests?
| want: ‘4
French

Spanish
Italian
German
English
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Look at all that data. Dream

RID_
CREATED_SOURCE_IP_
CUSTOMER_ID_

MARKET

EMAIL_ADDRESS_
EMAIL_PERMISSION_STATUS_
FIRST_NAME

LAST _NAME

FIRST_DEMO_DT
LAST_DEMO_LANG

LAST _DEMO_TYPE
NEWSLETTER_TYPE
SUPPORT_LANG
LAST_DEMO_DT
LAST_ABANDON_DT

LAST _ABANDON_LANGE
EMAIL_DOMAIN_

EMAIL_ISP_

EMAIL_FORMAT _
EMAIL_DELIVERABILITY_STATUS_
EMAIL_PERMISSION_REASON _

MOBILE_NUMBER_
MOBILE_COUNTRY_
MOBILE_PERMISSION_STATUS

MOBILE_DELIVERABILITY_STATUS_

MOBILE_PERMISSION_REASON_
POSTAL_STREET_1_
POSTAL_STREET 2_

CITY_

STATE_

POSTAL_CODE_

COUNTRY_
POSTAL_PERMISSION_STATUS_
POSTAL_DELIVERABILITY_STATUS_
POSTAL_PERMISSION_REASON _
CREATED_DATE_
MODIFIED_DATE_
ACTIVE_STATUS

MIDDLE_NAME

ACTIVE_STATUS

MIDDLE_NAME

COUNTY

ACTIVE_STATUS
MIDDLE_NAME
DATE_OF_BIRTH
GENDER

WARMUP
EMAIL_ACQ_DT
EMAIL_PREF_CH_DT
LAST _ABANDON_LANG
FIRST_PURCHASE_DT
LAST_PURCHASE_DT
LAST_PURCHASE_SRC
LAST_TRIAL_START_DT
LAST _TRIAL_END_DT
LAST TRIAL_LANG

CID

GIFTER

LEARNER

LANGUAGE

BIRTHDATE

UNDER_AGE

TIMEZONE

MOTIVATION
INST_ACCT_NAME
UPLOAD_ID

URL

ONLINE_ACCESS_END_DATE

Humanize the
datal



Gather more data.

Fall Savings

Age | v $9Q
v a1 ~
Gender N $ASS 299
Marital_Status e s
Income
Occupation
3 Education

Presense_Child
Home_Ownership
Product_Usage
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Personas

Establish voice & tone

Listening?

| started a French
Demo —lesson 1 +
Downloaded your App.

—

Customers | We want Demo-Takers | We want

' Unengaged
Non Demo Leads e
Unaggressive Messaging An Offer - Great Deal An Offer - Gr EL:“;E:IEM 'f"' Mon Demo I.'eadsl We u_vant
Personalization How much will | save? How much will| save? 5 Unagg ressive MEE'SEQIHQ
Special Offers Love Sales Copy Love Sales Copy FE;?:S::; € dc;:;":; ts
New Products Mew Products New Products
Wait, don't remind me

MNew Products



Programmatic engagement in email.

Early days we had automated programs in market

welcome program
demo program
cart abandoner program

Today we have over automated programs in market

welcome program

dynamic demo program

cart abandoner program

app programs (Language learning, Kids, Travel 1Q)
co-branded lead gen

engagement program

winback program



Welcome.
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Free trial

Day 1
72h Trial
. >
Customer 3 days left
activated by (o
Rgst
End

‘wait 1 day

or
unsubgeribed

Purchased 1

T E o 6 i B o T e

2 days left

wait 1 day

or
unsubgcribed

Purchased 2

1 day left

wait 2 days

Data gwil

purchgsed or
unsubderibed

Purchased 3

Option 1

TODO: offer campaign
{continue your language
learning journey for only
XXX



Apps.

Day 1 Day2
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https://communications.rosettastone.com/pub/sf/FormLink?_ri_=X0Gzc2X=WQpglLjHJlYQGn2vD7u4N0zc0n0Bi2q9YzdI1NdjczcIwvM2zgDnzdRVXyjLNpLOfhKLX=NrhogxjhkLllHklhgLQJhuVXMtX=WQpglLjHJlYQGkUszbSltzbkeXPiD4czf5zcLXzbNdjczcIwvM2zgDnzdR&_ei_=Ep0e16vSBKEscHnsTNRZT2gYWhLBF4NV7BKX9-DUJA2txP9y9hgw.
https://communications.rosettastone.com/pub/sf/FormLink?_ri_=X0Gzc2X=WQpglLjHJlYQGN2zcaP94IJthwSWbuc2zczgnkPTzadhqzbEUPcGNyRVXMtX=WQpglLjHJlYQGu4DoM1SIzbvsqHy16S008zafPTzadhqzbEUPcGNyRVXyjLNpLOfhKLX=NrhogxjhkLllHklhgLQJhu&_ei_=Ep0e16vSBKEscHnsTNRZT2gYWhLBF4NV7BKX9-DUJA2txP9y9hgw.

Cart abandoner.

‘ B 0 e eiaid E Q T

1 Day Post Cart Abandon
Cart Abandon Message 1

gtone 6 Need hei? 1-800-ROSETTA

Discover the Rosetta Stone® difference.
Language Learning that works.

Your order was not completed. How can we
help?

SFIRST_NAME, we are delghted you decided 10 leamn a new language. Let us
know how we can help you.

1 have techinical difficultios to complete my order
Please call B00 1112312 or go to our Support Ste

| am not sure if it really works
The best answer to this will always be a story. See learner stories here

| don't know what product is write for me
Please chack out cur Product Comparison Chart

Itis stil to expensive
We offer a Easy 5-Pay Plan that spits the total price in 5 affortable payments. Lean
More

Other
Please simply reply to this emal.

Enjoy 30-day Retumns and FREE Shepping.

See all current offers here

Language Learning that works.

Cart Abandon
D:‘?C::::gh Message 2
v
End event

Complete Your Rosetta Stone Order

L3

Rosetta %

Stone.

We saved your cart for you.

TOTALe Online

French
R“'ﬂa&ux.! Level 1-5

View Oniine Version |

Forward toa Friend | Unsubscribe

Data switch
purchased

End event

not purchased not purchased
z E o @ p Q

Cart Abandon
Message 3 w“‘:h

nuired n<m

Complete Your Order Today
and Save $290

Complats your order today ard enoy this Bxcusive Cffer
for you. Save $290 tocay on complete Level 1-5 sets. Dacover the Rosetsa
Stone® ciflerence. Language learming that really works, proven by milons of
satsfed wamsrs

COMPLETE ORDER

See al Deals here

Why learn with Rosetta Stone?

Mobility,

Fesults.

Try it for yourself.

START FREE DEMO TODAY

fr w o ? in

End event



Event based segmentation.

Can | find you?
Can you help me?

Awareness
+ /
discoverability (digital media platforms)

o060

Decisioning
r (brand media, website, digital targeting)

information gathering, social influence, platform usage

Remarketing ' The funnel
(targeted, personalized communications) “where are th

retargeting adtech | email, social, app, display. google

Conversion
orm point of purchase)

. l..‘ !
2

Relatfswship

(up-sell, cross=sell,engagement)

“| trust Rosetta Stone - whatissmext?"



Deepen the engagement.

) S

"I trust Rosetta Stone - what's next?”

Marketing Execution

Data-driven .

.. ‘ Marketi
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Messaging
should “mirror”
Funnel engagement

Inchusion / Eactanion Targeting

shared prospect + customer data
woeb behavioral data
purchase history

360 customer view
Sttribution, propensity models

ivemace the

rdperty ¢Sty Yo
sockl graph, demographic Now stay onti

vir $274

Relevant
Communication



Find opportunities.

pmn'liSSi-Dn

Acquisition Conversion




Start testing.

Create Mobile friendly content

Initiative: Develop Responsive enabled
templates (CSS) to deliver consumable mobile
content. Email resizes based on resolution.

Mobile (30.8%)

Desktop (59.8%) Webmail (9.4%)
Other (0.0%)

Results: +61% lift in response vs. control.

proffesional swcces

SAVE UP TO 30%

JOIN THE MILLIONS €=

earning with our proven method

DOWNLOAD TODAY

Only 5 payments of $99

Spanish
French
italian
German

I !'n}l sh

Complete Level 1-5 Set for Five Easy
PAYMENTS OF UNDER $100




We teach the language.

e (7]

GET THE DEAL
‘A

Why not kick off the academic year by learning a new language with Rosetta Stone?
Our Interactive method gets you off to a fast start and lets you progress at your own
pace. It's the smart way to gain the of a second And
by saving 50% off the regular price, you'll show your grasp of economics as well.

More or less content?

(Ends on Svaliddates)

Challenge assumptions.

Rosetta Stone® Stories and Tips

Answer: More
Additional Content - ; Delaineieamedio, NS RN

Watch her langauge leaming journey. A Very French Perspective

+20% revenue lift - ¢ g

WATCH READ

Top Ten Language Learning Tips

Take notes while you learn

Set reminders
Watch foreign movies with subtitles

Practice with native speakers

00000

Play games in a foreign language

SEE ALL TEN TIPS

Unsubscribe ' Online Version | Privacy Policy



Make it easy and attractive.

Low commitment CTA’s

BE A LANGUAGE NERD

BACK TO SCHOOL SALE

Complete Level 1-5 Set

502

SEE ALL DEALS

Why not kick off the academic year by learning a new language with Rosetta Stone? Our interactive
method gets you off to a fast start and lets you progress at your own pace. It's the smart way to gain the
advantages of speaking a second language. Save 50% off the regular price, and climb to the top of the
class!

See all Back to School Deals

Give before you take

pad %"l “3/
TANGUAS &

SHARE YOUR STORY
AND WIN GREAT PRIZES

EDI - -
On'fizsee;fbitc(:;:tvion $2500 kindle HIC

Entering is Simple.

Make a short video that shows what you would do if you could learn a new
language with Rosetta Stone.

Upload your video and two lucky winners will win the Grand Prize and be one
step closer to their next great adventure!

SEE OTHER STORIES

and submit yours today

Ready to start today?
Browse products and special offers here

f v & @ ? in



Small changes
Big impact.

We teach the language.
fou do the math.

WAS TODAY

s499- $229 1

GET STARTED TODAY

for only *46 with Easy 5-Pay*

With Rosetta Stone, your language experience goes wherever you go. Our award-
winning interactive software can be installed on more than one computer. Better yet,
our mobile app lets you learn and practice wherever and whenever you choose. This
year, find out how far a new language can take you—especially for so little.

GET STARTED TODAY

for only $46 with Easy 5-PAY*

Ends on 8/29/2014!

Yellow Box?

Answer: Yellow Box!
Additional Content
+20% revenue lift

We teach the language.

fou do the math.

TODAY

s499 $229

With Rosetta Stone, your language experience goes wherever you go. Our award-
winning interactive software can be installed on more than one computer. Better yet,
our mobile app lets you learn and practice wherever and whenever you choose. This
year, find out how far a new language can take you—especially for so little.

GET STARTED TODAY

for only $46 with Easy 5-PAY*

Ends on 8/29/2014!




Curiosity works.

Secret Sale

Email Exclusive

REVEAL YOUR DEAL

and fall in love with a new language

Secret sale - exclusive just for you! Click here to reveal. Fall in love with a new language today and discover
the Rosetta Stone® difference. Language learning that really works, proven by millions of satisfied learners.




Urgency helps.

BE A LANGUAGE BRAINIAC

E MUA |EESR ESX C. LU SHIRVEERSORERE. £ R
_ )\/\6\1‘ / k- VA
SALE ENDS SOON

}\,“"’6‘_1 02 32 02

Complete Level 1-5 Set

50%

SEEALL DEALS
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SHARE YOUR STORY
AND WIN GREAT PRIZES

Meet Chris

7 Nlh

Rosetta Stone 2
Online Subscription

Rggetta 6 Why do people

Train Your Braln |

for language learni

Language Learning and Brain Training Bundle yur Story and Win

Prime your bran for leaming a rew language wih an exclusve buncle featuring 2 a short video that shows v
O Bwardwireing languege product plus Our New Bedin Bainng program Ft L y if vou co ,
d 0o if you could learn a ne
Beaine® desigaed by nevroecientists. s Y :a C Are you ready to start your story?
¢ lla Stone
« Speak, road, wrto, and think in your now

ur viceo

lucky winners will win the G
) est ends Thursday, Novernl
tone 6 |> fit brains
Train your brain for language leaming - Stay Now
Soe Bundie Options snd Pricing ‘
f
t w o 9 in v

i v o ¥ in

Congratulations

You'vetaken the first step

CLICK HERE FOR
£ YOUR SPECIAL OFFER

Dear Future learner!

 Oniing Demo and congratulations on 1aking
ing a new language! Our approach is so
arning easy and fun. And once you get

by wonder why you dicn't start sooner.

1om iesson one, the language you're leaming
hear and use

! Immersion creates a ianguage-learming

't forget. We introduce new words and

fly designed sequence that accelerates your
oCass.

edule. At your pace. Even on the go.
N the gO—0r SYnC and Irack your progress
ses. Our available mobile apps for Pad®,
g™ tablets and smartphones make it easy

The gold standard of
computer-based
language learning.

@

ngin your language journey?

Get Started today



Cross-channel communication.

Send
mobile

=l message 4 purchased?
Wl Wl RS Sl

§ display
ad




Programmatic Ad Buying

: o= 1"
. A

"Programmatic buying is the gluten
of advertising" - Jimmy Kimmel

e $9.8 billion in the U.S. in 2014, or about 20% of the overall
digital-ad market*

* Prices for programmatic ads are increasing for almost all ad
types, as demand outpaces supply.



What’s Next?

* Mobile and video ad platforms are going

programmatic

FORECAST: Real-Time Bidding Digital Ad Sales (s,
¥ Desktop Display ™ Mobile ¥ Video
$18

516

514
Bl INTELLIGENCE

v N
" v — —
a o0 L] L

Digital Ad Sales In Billions

R 50.5

s ¥

$0.'$o.1
So !

2013 2014€ 2015E 2016E 2017E 2018E

Nate: Indudes dract and indrectely sold ad wventory
Source: 8) mteligence Fstimares, IDC



Am | Going Away?

Not any time soon.....

Marketers will need to adapt.



Say ves to the promotion.

Listen first — then respond programmatically

Humanize your current data

Identify Segments (create Personas)

Gather more data (behavioral & demographic)
Automate “new” programs to drive funnel engagement
Establish a baseline and test aggressively

Learn

XX% revenue growth yoy
XX% engagement growth yoy



